
The ground floor of the down-
town Marriott hotel has been 
under wraps for quite some time. 
It means the courteous sta! 
have had to be even more alert 
to the requests of guests during a 
long period of construction that 
has necessitated some inconve-
niences.

It’s winding down now and a 
stroll through the new lobby area 
gives a good indication of how 
the hotel will look when all of the 
renovations have been com-
pleted.

One of the two large revolv-
ing doors has been removed and 
guests now walk into an area 
facing right onto three welcom-
ing service pods. Behind them is 
a stunning wall mural, and there 
is plenty more to please the eye 
now that the reception area is so 
spacious with all new furniture, 
rich dark columns and another 
relaxing space complete with a 
large fireplace.

General manager Joseph Clo-
hessy was keen to describe how 
impressive this new area will be 
when a west wall comes down 
to double the space leading into 
a brand new restaurant and bar 
configuration.

The hotel was first opened in 
1974 as the Four Seasons, and 
the bar along Centre Street was 
one of the best in town. After a 
number of alterations over the 
years, including the opening of 

a Starbucks in the lobby, whose 
patrons spilled into the bar, it lost 
some of its shine.

By the end of February, Star-
bucks will reopen in space 
formerly occupied by the hotel’s 
gift shop, to the east of reception 
beyond a new Grab and Go o!er-
ing drinks and guest essentials. 
The owners of the convenience 
store have happily resettled 
across the hallway into larger 
space alongside the Glenbow, 
where many more choices are 
available.

Moving Starbucks has allowed 
for the area to be opened into a 
large restaurant and bring the 
bar back to and beyond its former 
glory.

The whole length of the west 
side along Centre Street has 
been re-glazed with floor-to-
ceiling windows, and a dedicated 
entrance will make it accessible 
from the street.

In honour of the Empire Hotel 
that was built on the site across 
from the Canadian Pacific Rail-
way station, from where travel-
lers would run across 9th Avenue 
for a quick whiskey, the room is 
being re-named as 118 Empire 
— its original street address. 

And whiskeys will be the fea-
ture drinks with more than 100 
specialty brand labels of scotch, 
bourbons and ryes housed in a 
specially designed display cabinet 
that can be seen from the outside 
seating area as well as the bar.

Scheduled to open Feb. 15, 
118 Empire will also have eight 
premium local beers as well as 
many wines on tap. It will open 
for healthy option breakfasts, 
lunch and dinner with seating for 
120 in either banquette, lounge 
or community table seating, plus 
stools at the bar.

Clohessy says the second level 
of the Marriott is also undergoing 
total renovations where a restau-
rant and kitchen were located. 
The large outdoor patio over-
looking the mall is still available 
for receptions but the interior 
has been completely re-designed.

M-Club will become an invit-
ing space for frequent travellers 
modelled after airport concierge 
lounges where guests can relax, 
use the business centre, have a 
bu!et style meal and use meeting 
spaces.

The much larger space has 
been made available because 
the kitchen has been taken out. 
An old kitchen used to be in the 
basement of the hotel and now a 
brand new one has been located 
there where executive chef Eric 
Larcom will oversee all hotel 
meals as well as the kitchen he 
operates over in the Telus Con-
vention Centre north block.

When all of this is done, 
Clohessy still has to watch over 
the rest of his guest rooms being 
completely refurnished, but then 
he will have a “new” downtown 
hotel.
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MARRIOTT LOOKING GOOD

General manager Joseph Clohessy is excited about ongoing renovations at the Calgary Downtown Marriott hotel 
that include a new lobby area, restaurant and bar.   T E D  R H O D E S / C A L G A RY  H E R A L D

M A R I O  T O N E G U Z Z I
C A L G A R Y  H E R A L D 

Economic activity in Alberta is pro-
jected to grind to a virtual stand-
still in 2015 due to depressed oil 
prices, says a new Provincial Eco-
nomic Forecast by TD Economics.

The report, released Monday, 
said TD has slashed its oil price 
forecast to average $47 US per 
barrel for 2015 and $65 for 2016 
— about $15-$20 per barrel lower 
relative to that assumed in its De-
cember forecast.

“This oil price downgrade is ex-
pected to translate into a sharp 
widening in economic perfor-
mances between the major oil-
producing provinces of Alberta, 
Newfoundland and Labrador and 
Saskatchewan and other regions,” 
it said.

“Real GDP in Alberta (1.1 per 
cent) is projected to grow at rough-
ly half the pace of the national aver-
age over the 2015-16 period, sliding 
down the growth charts from third 
place in December to ninth.

It said Saskatchewan is also likely 
to underperform, with average real 
GDP gains expected to be around 
1.5 per cent over the next two years.

The report said real GDP growth 
in Alberta will inch forward by only 
0.5 per cent this year before accel-
erating to 1.8 per cent in 2016. Al-
berta led the country in 2014 with 
estimated GDP growth of 3.8 per 
cent. Canadian economic growth 
is expected to be 2.0 per cent this 
year and 2.2 per cent in 2016.

“Recently, a slew of downbeat 
operational plans coming out 

of the oilpatch have pointed to a 
pullback in hiring and lower capi-
tal outlays in the oilsands in 2015,” 
said the report. “Oil production is 
still on track to expand this year; 
however, housing activity will be 
adversely a!ected by the economic 
slowdown. Weaker employment 
and income gains are expected to 
translate into a downturn in the 
resale market, which is estimated 
to lead to a pullback in new resi-
dential construction activity.”

The slowdown in the Alberta 
economy will have ripple e!ects.

The TD report said employment 
will increase by only 0.2 per cent 
in 2015 and 0.8 per cent in 2016 
following a nation-leading 3.0 per 
cent hike in 2014. The unemploy-
ment rate is expected to jump from 
4.6 per cent in 2014 to 5.3 per cent 
in 2015 and 5.6 per cent in 2016.

Alberta led the nation with re-
tail sales growth of 8.3 per cent in 
2014 but that will drop to 1.0 per 
cent and 3.4 per cent in the next 
two years.

Alberta also led the country with 
a 12.6 per cent jump in housing 
starts in 2014, but TD is forecasting 
starts to drop by 17.4 per cent this 
year and by 3.6 per cent next year.

Existing home sales in the prov-
ince, which are up by 8.6 per cent 
in 2014, are expected to fall by 20.8 
per cent in 2015 and by 2.2 per cent 
in 2016, while the average home 
price will fall by 3.5 per cent this 
year and by 1.3 per cent next year 
following a gain of 5.2 per cent in 
2014.
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Economic growth 
grinding to a halt
Depressed oil prices taking their toll, 
according to latest forecast for 2015
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Vancouver-based Qualex-Land-
mark Group of Companies has pur-
chased a 0.7-acre site in the Beltline 
where it hopes to build its eighth 
residential condominium building 
in the popular neighbourhood just 
outside of Calgary’s downtown.

The site is located at the corner 
of 11th Avenue and 12th Street S.W. 
The company is working on its de-
velopment plans now.

Over the last 10 years, the com-
pany has built or currently is build-
ing 1,000 homes in the Beltline and 
has amassed $370 million in real 
estate sales.

Parham Mahboubi, vice-presi-
dent of planning and marketing for 
the developer, said the Beltline is 
an established community in Cal-
gary.

“That works really well for a new 
home, to be able to move in right 
away,” he said. “In the Beltline, you 
have literally everything within 
walking distance and that works 
well for people who are looking for 

a home, they want to get in, they 
want to be close to work and all 
the amenities and services in the 
neighbourhood. They don’t have 
to rely on a car.”

In the company’s most recent 
project, 274 one- and two-bed-
rooms homes sold out at the Mark 
on 10th residential tower with res-
idents expected to move in early 
2016.

It’s also building Park Point at 
12th Avenue and 2nd Street S.W. 
— two towers with 34 and 27 floors, 
respectively, and 500 new resi-
dences — that will overlook Central 
Memorial Park. The first release is 
anticipated for March.

“The urban lifestyle is becoming 
increasingly attractive, with walk-
ability and the convenience of ac-
cess to amenities. We’re achieving 
success by tapping into the grow-
ing trend of new urbanism as an 
increasing number of Albertans 
opt for downtown living,” said 
Mohammed Esfahani, president 
of Qualex-Landmark.
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Developer buys up land 
for Beltline condo tower

Park Point, a pair of condo towers at 12th Avenue and 2nd Street S.W., will 
house 500 units overlooking Central Memorial Park.   Q UA L E X - L A N D M A R K
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Calgary-based Mainstreet Equity 
Corporation has expanded its port-
folio of rental properties in British 
Columbia with the purchase of a 
331-unit, five-building apartment 
complex in the Greater Vancouver 
Area.

The company announced Mon-
day the purchase price was $33.7 
million or $102,000 per unit for the 
property in the Vancouver suburb 
of Surrey.

Mainstreet now owns and man-

ages more than 2,700 apartment 
units in Vancouver/Lower Main-
land B.C., which comprise about 
30 per cent of the company’s total 
portfolio, said Bob Dhillon, Main-
street’s chief executive.

“Mainstreet believes that this ac-
quisition is an ideal fit with Main-
street’s strategy of acquiring un-
dermanaged and underperforming 
properties and substantially im-
proving the quality of the apart-
ments and common areas, which 
enables it to improve occupancies, 
increase rents, and enhance the 
quality of the living experience for 

its residences,” the company said in 
a news release.

Dhillon said the property fea-
tures many of the attributes the 
company looks for when buying a 
rental building, including “signifi-
cant deferred maintenance, high 
vacancy rates and below-market 
rents.”

The 2014 fall rental survey by 
Canada Mortgage and Housing 
Corp. listed the Vancouver region’s 
vacancy rate at one per cent, with 
a total market inventory of fewer 
than 5,500 apartment units.

With the acquisition, said Main-
street, the company will “own 
nearly 1,700 units, or over 30 per 
cent of the total rental universe in 
the city.”
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Calgary-based Mainstreet 
Equity adds B.C. building

George Brookman’s Breakfast on the 
Bridge raised $170,000 last year for 
the Military Family Resource Centre. 
At sunrise on June 20, he’s hosting 
another themed event around the 
70th anniversary of the Liberation of 
Holland. Lt. General Marty de Knuif 
of Utrecht — a man decorated by the 
Dutch, Americans and Canadians — 
will be the guest speaker. Book a seat 
on the Peace Bridge and help Brook-
man raise $200,000 this year.
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Construction finally winding down 
as hotel prepares to unveil new design
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