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ASKING PRICE

$369,900
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SELLING PRICE

$359,600
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

TAXES

$1,946 (2014)
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DAYS ON THE MARKET

64
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LISTING AGENT

Joel Gwillim, CIR Realty
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The Action: This one-bedroom-
plus-den suite in the Colours
residence at the corner of 1st
Street and 13th Avenue is set
among downtown attractions
and a block from the lovely
Central Memorial Park. First list-
ed for $379,000, after a few
weeks without an offer – and
the impending threat of more
units to contend with over the
summer – the price was

reduced to $369,900.
The lower ask enticed a buyer

to negotiate a deal.
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What They Got: On the 11th

floor of a six-year-old high-rise,
a 715-square-foot space is
anchored by open quarters with
nine-foot ceilings, polished con-
crete floors, floor-to-ceiling win-

dows and sliding balcony doors,
as well as granite and stainless
steel appointments in the
L-shaped kitchen. Enclosed are a
den and master suite with slid-

ing doors, which when open to
the living room close off a work
station.

Other essentials include a
four-piece bathroom, en suite
laundry facilities and parking,
plus monthly fees of $350 
that also cover heating and
water.
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

The Agent’s Take: “It’s in one
of those funky, industrial build-
ings with a lot of glass, so it
was pretty sought after,” says
agent Joel Gwillim.

“[Plus] it’s a really great loca-
tion. First Street has come a
long way in the past five to 10
years. It was not a sought-after
location, but now there are
three to four high-rises, so
there’s lots of retail, coffee
shops and restaurants, so it’s a
cool street now.”

This unit itself had some luxu-
ries. “There are a lot of one-
and-dens in here, but the den
can double as a second
bedroom … so they’re good
floor plans,” Mr. Gwillim states.
“This was west-facing, so it has
some nice sun exposures in the
evenings, and it has a down-
town view off to the north.”

VICTORIA PARK – CALGARY 135 13 AVE. SW, NO. 1106
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DUSTIN MIFFLIN

Reduced price
entices buyer at
Colours residence

At a time when Calgary’s oil-
splattered economy is strug-

gling, high-rise developer Qualex-
Landmark has decided it’s time
to test the live/work waters with
its most recent project.

The Vancouver-based develop-
ment company with deep ties to
Calgary’s Beltline district, located
on the shoulder of the city’s
downtown, has designed eight
two-storey, street-level townhous-
es as part of its mixed-use 289-
unit Park Point tower to cater to
what company officials see as an
emerging market.

About $40-million worth of res-
idences have already sold in the
34-storey mixed-use project that
holds one-, two- and three-
bedroom residences, large pent-
houses and a 9,000-square-foot
outdoor amenity space. The
townhouses will target a specific
buyer demographic.

“We have found that millenni-
als have demonstrated the most
interest in the live/work con-
cept,” says Mohammed Esfahani,
president of Qualex-Landmark.

He attributes this to the depart-
ure from the traditional “com-
mute to work” model.

“As urban living continues to
gain popularity in Calgary, if giv-
en the option, young ambitious
professionals seem to really ‘get
it’ and have jumped at the op-
portunity to invest in real estate
that offers them the flexibility to
work from their urban home,”
Mr. Esfahani says.

A Statistics Canada report in
2011 found that more than 42,000
Calgarians spent the majority of
their working day at home.
Across Canada, the work-at-home
figure was in excess of 1.1-million,
or about 7 per cent of the work
force.

Mr. Esfahani says the company

has seen how well the live/work
concept works in other major
metropolitan cities in the coun-
try and wants to target that mar-
ket in Calgary.

“It would be reasonable to sug-
gest Calgary is playing catch-up
with the other major Canadian
cities in terms of the live/work
lifestyle, but that doesn’t mean
those cities have everything
completely figured out,” he says.
“It just means the concept has
more firmly taken shape in cities
like Toronto and Vancouver.”

The builder envisions a wide
range of potential businesses

making use of the 1,025-square-
foot live/work townhomes in
Park Point, including small offic-
es or accounting firms, art stud-
ios and galleries. The required
city zoning approvals are all in
place.

“It is a permitted use in the
zoning bylaw allowing a home-
owner to run a legitimate busi-
ness with hired staff and exterior
business signage. It also permits
the public to enter the suite
without contravention of any 
of the building’s strata or 
condominium bylaws,” Mr. 
Esfahani says.

But one of the biggest selling
points, Mr. Esfahani says, is
simply the convenience of being
able to work from home.

“You can literally walk down-
stairs and be at work; you save
time and money,” he says. “We’re
offering an opportunity to
balance the demands of family
life and professional goals.”

But there are additional per-
sonal and financial benefits to
working out of the home.

Mr. Esfahani points to in-
creased productivity, claiming
part of the home as a tax deduc-
tion, staying at home with a
growing family and thereby re-
ducing daycare costs, and cutting
automobile fuel and mainte-
nance costs.

The townhouses at Park Point
have two bedrooms on the
upper floor, two baths and a
spacious patio in six different
floor plans priced from
$680,000.

Park Point becomes the eighth
project for Qualex-Landmark in
Calgary’s Beltline district and,
says Mr. Esfahani, is further
proof of the company’s faith in
the Calgary market. Four months
after sales were launched, Qua-
lex-Landmark says one-third of
the units have been sold.

Mr. Esfahani says the whole
real estate sector is “feeling the
pinch” from Alberta’s economic
downturn, but Qualex-Landmark
is taking a longer-term view.

“Calgary is famous for swings
in the economy and over the
mid-to-long run, we believe the
future of real estate in Calgary is
going to be very positive, as has
been demonstrated in the past,”
he says. “We have a long-term vi-
sion for our future in Calgary,
and have no intention of slow-
ing down.”
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Special to The Globe and Mail

Qualex-Landmark’s 289-unit Park Point at 12th Ave. SW and 2nd St. SW will have wonderful views of Calgary’s oldest park, Central Memorial Park. D’ARCY MCGOVERN/THE GLOBE AND MAIL

LIVE/WORK SPACES

A commute measured in steps
Beltline townhouses target buyers who are eager to combine home and office
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The 34-storey mixed-use Park Point project includes eight two-storey, street-level townhouses.

We’re offering an

opportunity to balance the

demands of family life and

professional goals.

Mohammed Esfahani
President of Qualex-Landmark
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