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Geoff and Jackie Granville enjoy the view from a sub penthouse suite at The Guardian. The couple will move into their new condo this summer.  W I L  A N D RU S C H A K / F O R  T H E  C A L G A RY  H E R A L D

M A RT Y  H O P E
F O R  T H E  C A L G A R Y  H E R A L D

The Beltline and downtown high-
rise condo markets are attracting 
a larger number of more mature 
buyers looking for a lifestyle that 
includes convenience, comfort, 
security, and fewer household 
chores.

Once thought of as a haven for 
younger buyers making their ini-
tial sojourn into more affordable 
home ownership, it’s the larger, 
more expensive highrise homes 
that are continuing to attract those 
in the 50-plus crowd.

Ernest Hon, director of sales and 
marketing for Hon Developments, 
the developer of The Guardian in 

the historic area of Victoria Park, 
says baby boomers and empty-
nesters are buying the larger units 
for the views, the location, build-
ing amenities, and interior design 
details and layout.

Among them are Geoff and Jack-
ie Granville who will say goodbye to 
their Erlton townhouse and make 
the relatively short move to new 

digs in The Guardian this summer.
“We have enjoyed our home, but 

it got to be too much home with 
too much maintenance, and too 
many encumbrances,” says Geoff, 
a retired oil and gas consultant. 
“And our place in The Guardian 
was exactly what we were  looking 
for — the lock and leave security 
and access to everything we enjoy 

about downtown Calgary.”
And the views! The Granvilles 

will be able to stand on their 38th 
floor balcony and have 180-degree 
views of the cityscape and beyond. 

“We’re away from the downtown 
jungle but still close enough to en-
joy 17th Avenue, Mission, and close 
to transit,” Geoff adds.

BOOMERS MAKING THE MOVE
Mature buyers opting for large condo units with convenient downtown location
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Parham Mahboubi, vice-presi-
dent of planning and marketing for 
Qualex-Landmark, says the boom-
ers, downsizers, and empty-nesters 
are making their presence felt in 
the urban condo market.

This is especially true of the de-
veloper’s most recent project, Park 
Point, which overlooks Central 
Memorial Park in the city’s Belt-
line area.

“We have observed a gradual 
increase in condo buyers in this 
demographic (the 50-plus crowd) 
driven by their desire for more 
carefree, centralized living op-
tions,” he says, adding that they 
also want to maintain a certain 
level of living. 

“We have found that the larger 
square-foot residences in Park 
Point appeal to this older demo-
graphic who are downsizing from 
much larger homes in the suburbs 
and want to maintain their qual-
ity of living space in a prestigious 

building and in appealing neigh-
bourhood,” says Mahboubi.

Robert Duteau, senior vice-pres-
ident of development with Grosve-
nor Americas, says the company’s 
Avenue project has been created to 
respond to the more mature buyer.

“(With Avenue) we’re seeing 
buyers coming to us with equity 
from their single-family homes as 
they continue to follow their life 
path,” Duteau adds.

Grosvenor’s focus has been on 
the Beltline area of Calgary on the 
southern shoulder of downtown, 
but Avenue development, though, 
is at the west end of downtown and 
is appealing to the older crowd.

“Avenue has been designed as a 
luxury offering that has attracted 
boomers and right-sizers who have 
recognized an urban transition is 
taking place, and are looking for 
luxury with a downtown address,” 
says Duteau.

When you get right down to it, 
buying a condo in the downtown, 
Beltline, and close-in neighbour-

hoods is basically a lifestyle deci-
sion for everyone — including the 
older demographic, says Adele 
Kerr, sales and marketing manager 
for Birchwood Properties, which 
is bringing its Ezra on Riley Park 
condominium to the marketplace.

“Some are leaving homes that 
seem even larger now that the chil-

dren are gone, no longer want the 
yard work or burden of maintain-
ing the large home, and want to be 
closer to the amenities offered in 
the surrounding communities and 
the downtown,” she says.

While lifestyle is the overriding 
reason for buying a central area 
condo, the financial element re-

mains a factor.
“These people are a savvy group. 

They will thoroughly investigate 
all options and residential condo 
projects on the market and then 
make decisions that take advan-
tage of opportunities that make 
practical and economic sense,” 
says Mahboubi.

‘Desire for more carefree, 
centralized living options’
BOOMERS   F R O M  G1

The Avenue project by Grosvenor Americas has been created to respond to the more mature buyer “looking for 
luxury with a downtown address.”  N E I L  Z E L L E R  P H O T O G R A P H Y

R I C H A R D  W H I T E
F O R  T H E  C A L G A R Y  H E R A L D

Creating vibrant inner city com-
munities is more complicated 
than just building more infill 
homes and condos to add more 
people. Equally as important is 
increasing the diversity of activi-
ties that happen in the community 
— daytime and evenings, weekdays 
and weekends. 

Calgary’s inner-city commu-
nities are currently dominated 
by single-family homes, serving 
as bedroom communities to the 
surrounding downtown, post-
secondary or hospital campuses.

To become 21st century commu-
nities, they need to have all three 
elements of the “live, work, play” 
equation that makes for vibrant 
and viable communities. 

This means they need new office 
buildings, as well as retail, cafes, 
restaurants and convenience ser-
vices (e.g. dry cleaners, florists, 
medical and financial) at key cor-
ners and along key streets easily 
accessible by car, transit, bike and 
foot.

M A R DA  L O O P 
R EV I TA L I Z AT I O N

A good example of an emerg-
ing vibrant inner-city community 
would be Marda Loop with 33rd 
Avenue S.W. as its main street. 

Treo@Marda Loop is a six-storey 
building that includes 52 condos 
above street-level retail — an-
chored by a Shoppers Drug Mart 
and Phil & Sebastian’s first store-
front cafe — and a second floor of 
office spaces. 

Across the street, on the north-
east corner of 20th Street and 33rd 
Avenue S.W., sits the currently un-
der construction, handsome Ode-
on building designed by McKinley 
Burkart Design Group. It, too, has 
retail at street level but has three 
floors of offices above. 

If 33rd Avenue S.W. is to become 
a viable 15/7 (7 a.m. to 10 p.m., 
seven days a week) pedestrian-
oriented street, it must become a 
mini-employment centre.

Just a few bocks away, the 
1912-built King Edward School is 
currently being transformed into 
cSpace, an arts centre that will 
include a wonderful mix of uses — 
everything from artists’ studios, 
performance spaces and offices 
for arts groups to new residential 
development. It has huge potential 
to continue Marda Loop’s evolu-
tion from a bedroom community to 
a vibrant “live, work, play” neigh-
bourhood.

L OW E R  E D M O N T O N  T R A I L 
R EV I TA L I Z AT I O N

Another up-and-coming vibrant 
inner city district is 4th Street N.E. 
and Edmonton Trail couplet at 
Memorial Drive with its scatter-
ing of pedestrian-oriented shops, 
cafes, restaurants and small office 
buildings, including the flagship 
Lukes Drug Mart established in 
1951.

Remington Development Corp’s 
new seven-storey Meredith Block 
will anchor the lower Edmonton 
Trail district with its 170,000 
square feet of office, while its 

9,000 square feet of retail space 
will attract hundreds of workers 
and visitors to the area when fully 
leased-out. 

This traffic is sure to serve as the 
catalyst for other developments in 
the surrounding blocks — like the 
new Whitehall restaurant in the 
1910 de Waal Block (one of Calgary 
Herald restaurant reviewer John 
Gilchrist’s top new restaurants in 
2015). 

Just a few blocks away, O2 Plan-
ning + Design and Minto Commu-
nities have proposed the redevel-
opment of the 1.5-acre Bridgeland 
School site in a manner that con-
verts the 1921 sandstone school 
into residential condos along with 
townhomes along the streets next 
to it.

 If approved, this development 
will attract new people to the com-
munity and new small businesses 
to enhance the district’s “live, 
work, play” equation.

W E S T  H I L L H U R S T 
R EV I TA L I Z AT I O N

This northwest community is 
also showing signs of evolving 
from its suburban residential-only 
roots to a vibrant urban commu-
nity. 

If Truman Development’s pro-
posal for a four-storey office and 
eight-storey condo building on the 
existing Legion site (18th Street 
N.W. and Kensington Road) gets 
approved, it would serve as the east 
end anchor of the community’s 
new main street. A little further 
west sit two school sites, perfect 
opportunities for redevelopment 
into unique, mixed-use projects.

Venture Communications’ relo-
cation to West Hillhurst (where 
Kensington Road meets Memorial 
Drive) is an exciting, not-your-av-
erage office building — and would 
be the logical west anchor at 25th 
Street to create a seven-block fu-
ture West Hillhurst main street. 

Headed up by Arlene Dickinson 

of Dragons’ Den fame, the first two 
floors are the “ ‘District Ventures 
Accelerator,’ where entrepreneurs 
can get help to succeed,” says Jus-
tin Burrows, chief of staff at Ven-
ture Communications. He goes 
on to describe it as “a place where 
experienced entrepreneurs with a 
new product that already has some 
sales can get help with branding 
and venture capital.” 

What is perhaps most interest-
ing is the Accelerator focuses on 
new consumer packaged goods, 
food and beverage, and health and 
wellness — not oil and gas oppor-
tunities.

Calgary Co-op has discovered 
Kensington Road with its new li-
quor and spirits store next door to 
Venture Communications.

Between Venture Communica-
tions and the Legion at 19th Street 
is West Hillhurst’s historic main 
street with several small retail-
ers, small offices and restaurants, 
including the Dairy Lane diner 

established in 1950. 
Two small sites are currently be-

ing looked at for redevelopment to 
add new street-level retail with of-
fices and residential above, adding 
to the diversity of activities.

At the corner of 19th Street and 
5th Avenue is the increasingly 
busy West Hillhurst Recreation 
Centre, which offers up numer-
ous programs and amenities for 
people of all ages and backgrounds 
— including the relatively new and 
funky Barn Public House over-
looking the arena ice.

L A S T  W O R D
Healthy cities have inner-city 

communities that are evolving to 
meet the diversity of new needs of 
the next generation of families and 
small businesses. 

Calgary is very fortunate, as all 
of its inner-city communities have 
been experiencing continued re-
vitalization for the past 20-plus 
years.

INNER-CITY EVOLUTION
Vibrant communities building density, offering ‘live, work, play’ for Calgarians

Remington Development Corp’s new seven-storey Meredith Block will 
anchor the lower Edmonton Trail district with office and retail space.

Treo@Marda Loop is a six-storey building with condos above street-level retail and a second floor of office spaces.  S T UA RT  G R A D O N / C A L G A RY  H E R A L D

Venture Communications’ office in West Hillhurst is an exciting and unique 
office building.� R I C H A R D  W H I T E  /  F O R  T H E  C A L G A RY  H E R A L D


